
CONCEPTUAL FRAMEWORK OF CLINIC  
FRANCHISING  PROGRAM INFLUENCES  
ON  CONTRACEPTIVE PRACTICE 

Franchiser 
� Type 
� Social and financial 
goals 
�Provider selection 
criteria 
� Coverage and target 
population 
� Demand creation 
� Resources 

Franchisee 
� Provider 
characteristics 
� Social and financial 
objectives 
� Community 
presence 
� Service capacity 

Franchise 
Agreement 
� Financial support
� Training 
� Supplies/ 
  equipment 
� Quality assurance
� Revenue/profit-
sharing 
� Performance 
criteria 

Contraceptive Service 
Promotion and 
Delivery 
� Quality 
� Access 
� Acceptability 
� Sustainability

Family Planning Service 
Environment 
� Non-CF providers and 
market niche 
� Private/public sector 
mix 
� Method choice 
� Policy and regulatory 
� factors 

Potential Family 
Planing Demand 
� Current client 
composition 
� Current prevalence 
�Current method mix 

Contraceptive
Practice 
� New 
adoption 
� Continuation
� Method 
switching 
 

External 
Support 
 
Characteristics of 
Donor 
� Private 
� Government 
 
Characteristics of 
Support 
� Social &  
�financial goals 
� Terms of     
financing 
 

Other health
care 
providers 


